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32% of B2C SMBs spend on Ads, whereas

| 29% SMBs in the US are running Ads online
28% of B2B SMBs run Ads

0.9M + 0.6M
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9% Yelp Ads 50% Google Ads

45% Facebook Ads 4% Display Ads 39% Facebook Ads ()% Display Ads

7% Yelp Ads 51% Google Ads

43% Facebook Ads 62% Display Ads
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| Impact of COVID-19 on Ad spend
% of SMBs running Ads in the top 10 Categories that spend on Ads (Pre and during COVID-19)

Restaurants

Banks & Credit Unions

Clothing & Accessories

Insurance

Telecommunications
Equipment & Services

Post Offices & Mail Services
Groceries

Automobile - Rentals

Real Estate - Brokers &
Agents

Organizations & Associations
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I Top 10 Categories Running Ads

[ Top 10 Categories Running Ads
During COVID-19 (April - July, 2020)

1.5M SMBs are running
Google Ads

Google Ads Spend Distribution
(per month)

< $500 24%
$500 - $1000 2%
$1001 - $2000 [P
$2001 - $3000

> $3000 57%
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| Ecommerce Platforms % Distribution | Top 5 Ecommerce Platforms + Running Ads

Others

Shopify

Shopify 18%

Square Online

WixStores
12%

Squarespace

12%

Woo Commerce

Square Online 19%

Woo Commerce
WixStores

11%

l

Squarespace

Search traffic generated 65% of total ecommerce sessions, 33% was generated through organic search, and 32% was generated
through paid search. ~statista, 2019
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| Opportunity Hotspots

Running Ads AND Running Ads AND No Running Ads AND Running Ads AND
Website Not Responsive Retargeting No Facebook Page No SSL
Technology Detected

Ecommerce + NOT Running Ads
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Do you want to find out Cross-sell and Upsell
Opportunity Hotspots in your local market?

Email us at:
marilyn@buzzboard.com
phillip@buzzboard.com
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